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Valvoline recently signed a new 
distribution agreement with 

Krautli Portugal Lda. Krautli is now an 
authorized distributor for the complete 
line of Valvoline high-performance 
lubricants, automotive chemicals and 
car care products in Portugal. 

In addition to supplying warehouse 
distributors, specialized workshops 
and dealership customers serving 
the passenger car market, Krautli will 
market and sell the full line of premium 
Valvoline™ lubricants, coolants and 
chemicals to the heavy-duty market 
such as bus and truck fleets, and 

mining and construction 
equipment. As part of 

the agreement, Krautli 
will provide technical 
support and expertise 
to the market, which 
includes independent 
Valvoline Service 
Centers in Portugal. 

“Krautli is clearly 
recognized as a supplier 

of premium brands to 
automotive and marine customers, 
making this an excellent strategic fit 
for our organization,” said Dean Doza, 
vice president and general manager 

of Valvoline for Europe, Middle East 
and Africa (EMEA). “With 20 years 
of experience in the Portuguese 
market, Krautli has demonstrated 
their capabilities for expanding our 
market position in the country. We 
look forward to leveraging the local 
knowledge of our new channel partner 
to deliver clear benefits to customers 
using high-performance Valvoline 
products.”

“No other brand fits as perfectly 
in our development strategy as 
Valvoline,” said José Pires, general 
manager of Krautli Portugal. “The 
high brand awareness of Valvoline, 
its recognized added value and its 
top quality products are in complete 
synchrony with our product portfolio 
and with what our customers expect 
from us. The knowledge that Krautli 
has in the five market segments 
identified for Valvoline – passenger 
cars, heavy duty, two wheels, marine 
and industrial – and the marketing 
roadmap defined for the brand, are 
the ground basis for growth in the 
near future. We will work together to 
position Valvoline prominently in the 
Portuguese market.”

Krautli named official 
Valvoline distributor  
in Portugal
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In 2006, auto manufacturer GM (Opel*) began development of a new global 
motor oil specification that would replace all existing specs including:

• European specs GM-LL-A-025 (petrol) and  
GM-LL-B-025 (diesel)

• North American specs GM6094M and GM4718M  
(both petrol)

Since that time, GM has been developing and testing the new specification 
which is trademarked as dexos.  Every 2011 GM model year vehicle is 
expected to drive on dexos motor oil. There are two dexos specifications: 

• GM dexos 1 is for use in petrol engines 

• GM dexos 2 is for use in both diesel and petrol engines

SynPower MST 5W-30 
meets GM dexos 2 
requirements

continued on page 4
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Due to the higher penetration of diesel engines in the European market 
GM expects dexos 2 to be the dominant dexos oil in Europe while dexos 
1 oils will dominate other markets. Dexos 2 will likely have more limited 
availability outside Europe and dexos 1 availability in Europe will be limited 
or non-existent.  Please note that European petrol engines will be filled at 
the factory with dexos 1 oil. 

GM dexos 2 motor oils are subjected to an extensive in-house GM  
test program. They must be compatible with the European ACEA C3 
specification for MID SAPS motor oils (for the protection of the after 
treatment system) along with European petrol and diesel fuels and E85, 
CNG and LPG.

SynPower MST SAE 5W-30 has successfully passed the GM test program 
and meets all the requirements of a dexos 2 motor oil. As a result, Valvoline 
EMEA can request approval from GM to place the dexos 2 logo on the 
SynPower bottle. However, GM is requiring motor oil manufacturers to pay 
a licensing fee for the dexos trademark along with an additional royalty 
based on market share regardless of how much licensed oil is actually 
sold. Valvoline, along with many other motor oil companies, has refused 
to accept these new fees since it would result in higher prices for the 
end-consumer.

Although the dexos logo does not appear on the SynPower MST  
SAE 5W-30 bottle, this premium synthetic motor oil is the right choice  
and can be used whenever GM dexos 2 is recommended without  
violating GM’s warranty. 

If there are any questions related to this article, please contact Muriel 
Wolda at mwolda@ashland.com.

On 16 December, 2008, the European Parliament published a new 
regulation on Classification, Labeling and Packaging of substances 

and mixtures (CLP). This new regulation, which came into force on 20 
January, 2009, adopted the Globally Harmonized System of Classification 
and Labeling of Chemicals, known as GHS. 

The GHS is the result of an international mandate from the United 
Nations to develop a common approach to classification and labeling of 
chemicals with regard to physical, environmental, and health endpoints. 
The intent of the GHS is to replace national regulations with globally 
consistent criteria for classifying, labeling and packaging chemicals and 
mixtures. The ultimate goal of the GHS is to improve protection of human 
health and the environment.  

Many countries have committed to adopting the GHS, and the 
implementation stages vary widely from those countries/regions that are 
just beginning to discuss GHS to those, such as the EU,  that have GHS 
regulations in place. The current EU legislation related to classification, 
labeling and packaging of chemicals consists of three pieces:

CLP – GHS EU 
implementation
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• Dangerous Substance Directive (67/548/EEC, the “DSD”)

• Dangerous Preparations Directive (1999/45/EC, the “DPD”)

• Classification, Labeling, and Packaging Regulation (Regulation No.   
    1272/2008, the new “CLP”)

The EU’s CLP regulation defines transition periods for implementing 
the changes to labels and Safety Data Sheets (SDS) for substances 
and mixtures from the DSD and DPD to the new CLP. Products defined 
as “substances” (refer to “The Introductory Guidance on the CLP 
Regulation” available at the ECHA link show below) must be classified, 
packaged and labeled according to the CLP regulations as of 1 
December 2010, whereas the deadline for reclassifying and relabeling 
mixtures (referred to as “preparations” under DPD) is 3 June, 2015. There 
is a two-year derogation for products that are already on the market, i.e. 
“on the shelves.”

Ashland is committed and prepared to implement the CLP Regulation 
to actively support the EU’s adoption of the GHS. We have been 
working diligently to meet the approaching transition dates. Beginning 
1 December, 2010, hazard classifications, SDS and labels for Ashland 
products that meet the definition of a “substance” will comply with the 
CLP Regulation. Ashland will transition products that meet the definition 
of a “mixture” over the next four-and-a-half years to meet the 1 June, 
2015, deadline. During this transition period, CLP hazard classifications 
for “mixtures” and their components will be communicated on the SDS in 
addition to the existing DPD / DSD hazard classifications. 

If you have questions or require additional information, please do not 
hesitate to contact your Ashland business representative, or send us an 
e-mail at GHSRequest@ashland.com. 

continued from page 4
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Ashland has successfully 
completed and verified with 

suppliers the necessary REACH 
Pre-Registration of chemical 
substances used in products that 
it manufactures, markets and 
sells in the European Union (EU). 
This ensures that there will be no 
disruption in the supply of Ashland 
products in the European markets. 
In response to customer requests, 
the following provides an update  
on REACH Registration dates.

Ashland products are generally 
mixtures containing several 
chemical substances. Some of 
these substances are manufactured 
by Ashland; many are sourced 
from multiple third parties. 
Most are phase-in substances 
although some are non-phase-
in substances. Depending on 
the nature and tonnage, REACH 
phase-in substances will be 
Registered in 2010, 2013 or 2018. 
The actual registration date might 
be well in advance, or close to, 
the deadline. Because Ashland 
products consist of a mixture of 
substances, each with individual 
registration deadlines, there is no 
one Registration date 
for a single product. 
Registration 
dates can 
also change 
depending on 
the tonnage of 
a substance 
placed on 

the market by a company, or by 
the company sourced to supply a 
particular substance. Ashland will 
ensure that all chemicals requiring 
Registration will be registered by 
Ashland, or its suppliers, within the 
specific deadline.

For single substance products, 
Ashland will issue a new extended 
Safety Data Sheet (eSDS) once the 
Registration date is reached (2010, 
2013 or 2018). This will assure 
downstream users that all legal 
requirements have been met.

For preparation products, Ashland 
has 12 months to prepare a new 
eSDS before it is required. There 
is no requirement to issue REACH 
certificates for a product. 

The following information can 
be obtained on the Ashland 
REACH website located at http://
reachquicksearch.ashland.com:

• REACH status of specific 
products (including trade 
names) purchased from 
Ashland

• Confirm substance 
Pre-Registration or 

exemption

As the majority of 
substances within a 
product are Registered, 
the REACH status will be 
updated accordingly.

 

REACH Pre-Registration 
ensures no disruption in 
product supply



Metro Group, one of the 
largest international 

trading companies in the  
world, recently opened one 
of its self-service wholesale 
stores in Almaty, Kazakhstan. 
Valvoline products are 
among the more than 12,000 
high-quality non-food items 
lining the shelves of the new 
brand superstore.

Valvoline distributor Valtec 
Auto is responsible for the 
Metro account. The company 
entered into an agreement with 
Metro “Cash & Carry” early in 
2009 prior to the opening of 
the Metro store in Astana.

Metro currently has more  
than 2,250 stores in 31 
countries throughout Europe, 
Africa and Asia. Two additional 
Almaty stores are planned to 
open before the end of the 
year. Both locations will carry 
Valvoline products. 

Metro stores will also 
be opened in Shymkent, 
Karaganda, Ust-Kamenogorsk, 
Pavlodar and Kustanai. 
Valvoline products will be 
available in each of them!

New Metro store opens 
in Almaty, Kazakhstan
Shelves stocked with Valvoline products
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When it comes to car safety, 
brakes top the list of systems 

that need monitoring.   However, 
this most vital system is the most 
often overlooked. While many 
motorists are aware that their brake 
pads wear over time, many fail to 
realize that their brake fluid also 
degrades over time and needs to 
be regularly changed in accordance 
with the vehicle manufacturer’s 
recommendations.

Brake system contamination is 
inevitable due to the imperfect 
sealing of the system against 

moisture.  Many brake problems 
can be traced to air or water 
contamination of the hydraulic 
fluid. Brake fluids absorb- moisture 
in the system and become acidic 
after two years or every 50,000 
kilometers. 

Moreover, fluid related failures can 
be traced back to the improper 
maintenance of this critical system.  
Undue stress to the braking system 
like, driving up a mountain and 
towing a trailer often cause fluid 
boil. Fluid boil can result in a serious 
accident and compromise road 

Brake and Clutch Fluid DOT 3&4

• Developed for hydraulic brake systems

• High dry-boiling point (260 degrees C)

Performance/Level Approvals Brake  
and Clutch Fluid DOT 3&4

FMVSS 116 DOT 3&4 SAE J. 1703/4

Road safety campaign in 
Central Eastern Europe 
highlights Valvoline brake fluid

Material Number Table 250ML VS* 500ML VS* 1L VS* 5L VS*

Brake and Clutch VE58000 VE58002 VE8004 VE58006
  Fluid DOT 3&4

Brake and Clutch   VE58020 VE58022 VE58024 VE58026
  Fluid DOT 5.1

LANGUAGES:

VS*:GB, NL, DE, FR, DK/NO/SE, IT

continued on page 9

Brake and Clutch Fluid DOT 5.1

• Suitable for cars with ABS and ASR 
anti-block and anti-slip system

• High dry-boiling point (270 degr. C.), 
Can be used at very high and very  
low – temperatures.

Performance/Level Approvals Brake 
and Clutch Fluid DOT 5.1

FMVSS 116 DOT 5.1       SAE J. 1704
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safety.  More importantly it can be 
prevented with regular brake fluid 
system maintenance.

Valvoline distributor in Central 
Eastern Europe, Staroil (Prista), 
have developed a brake fluid 
campaign to underscore the 
importance of road safety.  Prista is 
engaging auto centers, workshops 
and OEM auto centers to take 
part in the campaign. Participants 
will receive free equipment with 
minimum order quantities of 
Valvoline brake fluid. Respective 
end consumers will receive a 
Valvoline first aid kit with their 
brake fluid change. This campaign 
is now underway; the promotion 
mechanism Prista has designed 
will help their customer’s add value 

to workshop services thereby 
increasing sales of Valvoline  
brake fluid. 

Why not launch a similar campaign 
in your region, while also including 
Valvoline brake cleaner to increase 
your customer’s share of wallet. 
Valvoline brake cleaner removes 
brake fluid, grease, oil and brake 
dust thereby making it the perfect 
product combination for such a 
campaign. Bring the road safety 
campaign to your market!

More about these featured 
Valvoline products can be found 
below. For additional information 
on this campaign please contact 
valvolinemarketing@ashland.com.

9

Material Number Table 500ML V1*  500ML V2*  500ML V3*

Brake Cleaner   745935 745936 745937  

LANGUAGES:

*V1: GB, NL, DE, ES, GR, IT, FR, PL

*V2: GB, KZ, FI, NO, SE, EE, DK, RU

*V3: GB, BG, HR, RS, RO, CZ, SI

Brake Cleaner

Brake Cleaner removes brake fluid, grease, oil and 
brake dust instantly.

• Suitable for brake parts, pads, linings, drums, rotors, 
calipers and springs

• Leaves no residue
• Contains no petroleum solvents
• Non-flammable and non-conductive

continued from page 8



Valvoline launches  
new car care line

The Valvoline car care product line has been optimized to 
include new products, updated packaging, extended language 

coverage and improved formulations. 

Updated packaging 
Internal research indicated our existing car care range was not  

fully aligned with our target audience—the professional user. 
Packaging dimensions (mostly 300 ml), label communication  
and, in some cases, product application characteristics did not 
meet the channel requirements.   

 Besides the new product additions, all products formerly available 
in 300 ml packaging have transitioned to 400 ml packaging. 
These include Penetrating Oil, Copper Spray, Silicone Spray, White 
Grease, White Synthetic Chainlube, Cockpit Spray, Zink Spray and 
Cleantronic. Copper Spray, Penetrating Oil, Silicone Spray, White 
Grease and Multi Spray have also been equipped with integrated 
nozzles to improve product application. In addition to the revised 
packaging, all products have new label designs offering clear 
product benefits and improved shelf presence. 

In the new antifreeze solutions brochure you will find a detailed 
overview of all Valvoline coolants and screenwasher fluids offered. 

The brochure provides guidance on recommending the right product 
in an easy way, highlighting the differences between each product 
and by OEM.  

Additionally, an overview chart helps make choosing the right 
coolant simple.  Cooling system failure is the prime cause of vehicle 
breakdowns - don’t let your customers and consumers become a 
statistic, use Valvoline antifreeze solution products!  The artwork is 
available on www.valvolinemedia.com in the Valvoline EMEA section.
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NEW Valvoline 
antifreeze solutions 
brochure available now!
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VALVOLINE LIQUID TOOLS
FOR FAST AND EFFECTIVE CAR MAINTENANCE

PEOPLE WHO KNOW USE VALVOLINE™ 
Get ready to offer a more comprehensive maintenance service for your customers with 
Valvoline. Valvoline™ chemical products improve preventative maintenance services by 
offering the ultimate in protection, performance and operational life. These best-in-class 
formulations ensure vehicle systems work as the manufacturer intended. Valvoline 
chemical series allows dealerships and workshops to improve service quality, generate 
new service revenue, and improve customer satisfaction and the customer experience.

For more information visit www.valvolineeurope.com



An inside look at …. 
Mercedes-Benz truck

Mercedes-Benz is a truck manufacturer that typically designs and 
manufactures its own engines and chassis. It is part of the global  

Freightliner Muso group which shares engine and chassis platforms  
across the globe.

Prior to 2000, the Mercedes-Benz range of trucks was identified by the 
numbers on the cab. Beginning in 2000, the company began using a family 
brand name for its truck designations combined with the same system of 
numbers to identify the vehicle’s weight and horsepower.

Euro IV and Euro V Mercedes-Benz vehicles below 7.5t use the EGR DPF 
route for emission technology. Vehicles above 7.5t use SCR technology. Diesel 
particulate filter options are still on the factory options list so it is important to 
check before specifying oil type.

How to decipher Mercedes-Benz truck model numbers: 
MB 814 = 8 ton GVW, 140bhp engine. Adding a zero to the last two numbers 
provides the vehicle’s horsepower.

MB 2533 = 25 ton GVW, 330bhp engine

How to decipher Mercedes-Benz engine codes (i.e., OM366LA):
OM = “Otto Motor” (means diesel engine). The next three numbers are the  
engine family type (i.e., 366)

L = Turbocharged

A = Intercooled

Mercedes-Benz terms and abbreviations:
Vito* = Small van
Viano* = Small van
Sprinter* = Light van
Vario* = Light truck
Atego* = Light to medium truck
Axor* = Medium to large rigid/ tractor unit
Actros* = Large rigid/ tractor unit
UNIMOG* = Specialist 4 x 4 off road vehicle
Econic* = Specialist refuse chassis / vehicle
Luxury Coach = Have 0303 and 0404 integral chassis
Bhp = Brake horsepower
EEV = Environmentally enhanced vehicle
DPF = Diesel particulate filter
SCR = Selective Catalytic Reduction
CNG = Compressed Natural Gas

11
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continued from page 11

Mid saps = Mid SAPS oil technology (sulphated ash, phosphourous and sulphur)
Low saps = Low SAPS oil technology (sulphated ash, phosphourous and sulphur)

Popular Mercedes-Benz family engine types:
OM352 = In-line 6 cyl turbo diesel engine
OM364 = In-line 4cyl turbo diesel engine
OM366 = In-line 6 cyl turbo diesel engine
M366CNG = In-line 6 cyl CNG engine
OM401 = V6 turbo diesel engine
OM402 = V8 turbo diesel engine
OM403 = V10 turbo diesel engine
OM421 = V6 turbo diesel engine
OM422 = V8 turbo diesel engine
OM423 = V10 turbo diesel engine
OM441 = V6 turbo diesel engine
OM442 = V8 turbo diesel engine 
OM443 = V10 turbo diesel engine
OM447 = In-line 6 cyl turbo diesel engine
M447CNG = In-line 6 cyl CNG engine 
OM457 = In-line 6 cyl turbo diesel engine
OM501 = V6 turbo diesel engine 
OM502 = V8 turbo diesel engine
OM601 = In-line 4 cyl turbo diesel engine
OM602 = In-line 5 cyl turbo diesel engine
OM612 = In-line 5 cyl turbo diesel engine
OM904 = In-line 4 cyl turbo diesel engine
OM906 = In-line 6 cyl turbo diesel engine
M906CNG = In-line 6 cyl CNG engine
OM924 = In-line 4 cyl turbo diesel engine
OM926 = In-line 6 cyl turbo diesel engine

Mercedes-Benz oil specifications:
228.3 = Mercedes-Benz oil approval standard oil drain performance

228.31 = Mercedes-Benz oil specification linked to ACEA E9 Mid  
               SAPS technology

228.5 = Mercedes-Benz oil approval document linked to extended  
             oil drain performance

228.51 = Mercedes-Benz oil approval document linked to extended oil  
               drain performance (DPF compatible)

Mercedes-Benz approved Valvoline diesel engine oils: 
MB 228.3 ......... All-Fleet™ 15W-40
 All-Fleet Extra 15W-40
 All-Fleet Extreme 10W-40
 Premium Blue 15W-40
 ProFleet™ 10W-40
 ProFleet 5tW-30
 ProFleet LS 10W-40   

MB 228.31 ....... All-Fleet Extra LE 15W-40
 Premium Blue Extreme 5W-40

MB 228.5 ......... ProFleet 10W-40
 ProFleet 5W-30

MB 228.51 ....... ProFleet 10W-40 LS



Valvoline distributor in Croatia,  
sponsors the FIM 
Speedway Grand  
Prix Event

Valvoline is the new title sponsor of the Grand Prix 
which was held in Gorican, Croatia, on Sunday, 

August 29. The event is now known as the 2010 FIM 
Valvoline Croatian Speedway Grand Prix. 

This is the first title sponsorship of a world championship speedway event 
that Valvoline has been involved with. The package includes TV graphics, 
stadium signage and press backdrop branding. According to Rogier van 
Vlijmen, marketing services manager for Valvoline EMEA, the sponsorship  
will help strengthen brand awareness and visibility in the Croatian market.  

After struggling somewhat in the beginning of the season, 40-year old 
American star Greg Hancock won the event despite a furious last-bend 

charge from rejuvenated British 
champion Chris Harris. “I’ve got it 
figured out now and I’ve still got 
my goals set as high as possible 
in the Grand Prix. The win was 
totally amazing and it makes me 
feel really, really good,” said the 
enthusiastic Hancock.

A large in-field banner and eight 
more perimeter banners on the 
start/finish line offered excellent 
branding to the live audience 
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of 4,500 spectators. An estimated one-third of 
the audience purchased an event program which 
prominently featured the Valvoline sponsorship on 
the front cover. A Valvoline advertisement on the 
back cover provided additional brand presence.

Throughout the 23 heats, there was rarely a time 
when the red, white and blue of the Valvoline logo 
were not visible. At the start of the heat there was 
excellent visibility from television graphics and the 
banners surrounding the starting line. Throughout 
the race the large in-field banners and bike fronts 
kept the Valvoline brand top-of-mind. The post-race 
interviews provided even more brand awareness.

The FIM Valvoline Croatian Grand Prix was 
broadcast live to 17 countries across Europe, 
including the UK, Denmark, Poland and Sweden. 
In addition, a highlights show was broadcast 
throughout Europe, Africa, South America,  
Australia, Asia and the Middle East.

18-year old Alexandre Simon 
competes for Valvoline in the  
Mitjet Series Championship  
(www.mitjet-series.com). This  
racing series was launched four 
years ago to attract new talents  
to the racing world. 

Cars in the Mitjet series are 
prototypes based on a tubular frame 
and powered by a Yamaha* 150CV 
motorcycle engine. The total weight 
of each vehicle is 500 kg. This 

makes for exciting performances  
and strong competition between  
the participants.

The Mitjet series championship 
takes place in seven rounds on six 
different circuits—five in France 
and one in Spain. There are four 
20-minute races each weekend. 

Simon feels confident in his ability to 
race well and represent Valvoline in 
the winners circle. “In the beginning 

of season, I was around the 
30th place on 55 cars in race. 
Now after five rounds, I am 
regularly among 15 first ones 
with as better result as 11th 

place in Magny Cours in July. I 
count that I am ready to target 
the podium where the Valvoline 
brand always deserves to be!”

continued from page 13

Valvoline distributor in  
France, sponsors Alexandre  
Simon in the Mitjet series
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The 2010 racing season has been 
very successful for Norwegian 

drivers Roar Johansen and Arne 
Johannessen of Team Lightfoot racing. 
They have competed in eight rounds of 
the NEZ Formula offroad championship 
and together have captured six victories 
and five second-place finishes.

The final two races were held 
September 18-19 in Skien, Norway. 
Prior to the event, only seven points 
separated the teammates from the 
championship with Arne in the lead. 
However, Roar still had a chance to 
pass him.

Roar came through and won Saturday’s 
race; Arne placed second. After the 
race only five points separated the two 
team members.

In the final race, Roar made a small 
mistake in the first track and lost 
valuable points. As the only driver,  
Arne made full score and had a good 
chance at the title when disaster struck! 
The engine began emitting ominous 
sounds and he lost oil pressure. 
Mechanics found that the oil pressure 
valve had stuck and fixed the problem. 
Unfortunately the engine continued 
making noise and Arne had to quit the 
race. Roar made an impressive run and 
took victory both in the final in  
the championship.

Look for the results of the final 
Norwegian Championship in the next 
issue of Insight. Team Lightfoot is in a 
good position with Roar sharing the lead 
with Morten Løvskogen. Arne is in third 
place and only two points behind. If 
either team member wins the final it will 
secure the title of Norwegian Champion. 
It should be a close race until the end!

Valvoline Oil A/S sponsors  
Team Lightfoot racing   
the NEZ Formula  
offroad championship



Despite double puncture, 
Grøndal finishes fifth in 
Rallye de France

The three-day Rallye de 
France was held  Oct. 

1 - 3. For the first time in its 
history, the race took place 
in the Alsace region near 
the German border. The 
Valvoline Oil A/S sponsored 
team of Anders Grøndal and 
co-driver Veronica Engan 
finished fifth in the PWRC 

class driving their Subaru Impreza 
WRX STI Group N car.

Day one started well. The team 
demonstrated some terrific driving 
and finished in second place. 
Reigning world champion and tarmac 
specialist Aruajo from Portugal took 
first. Trailing behind Grøndal and 
Engan by 24.9 seconds was  
Estonian driver Ott Tänak. 

Day two got off to a good start but 
Grøndal and Engan later failed on  
two separate road junctions. On top 
of that, the Impreza spun causing 
them to lose more valuable time.  
This gave Tänak the opportunity  
to close the gap. 

On SS 15, a 35,48 km marathon 
stage, Grøndal reported back to the 
team that he would do his utmost to 

win the stage. He and Engan lived 
up to the promise and finished 28.2 
seconds ahead of Aruajo, the leader 
and 32.9 seconds ahead of Tänak. 

With only a short stage left on day 
two, second place seemed secure. 
Before the start, the team was 
warned of rough road surfaces which 
caused Eivind Brynildsen to puncture. 
Accordingly the pace was adjusted 
and the team was determined to 
complete the stage safely. 

Unfortunately, the rough road 
resulted in two wheels puncturing. 
With just one spare tire and far from 
the finish line, it was impossible to 
continue. 

With just four stages left on Sunday, 
one of which was cancelled, there 
was little chance to regain the time 
lost the previous day. Despite this, 
Grøndal and Engan finished the last 
stages in second and third place.

Due to their great performance in 
the early part of the rally, the team 
finished fifth in the PWRC class.  
Next on the schedule is the Wales 
Rally, one of the UK’s largest motor-
sports events, which takes place 
November 11-14.
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Valvoline Poland participated in 
the 10th Inter Cars Fair, a trade 

show which has a long tradition in the 
Polish automotive market. Almost 170 
manufacturers from around the world 
displayed their products and services 
at the September 4-5 show.

The two-day event drew nearly 
25,000 attendees. Visitors to the 

Valvoline Poland display were able 
to obtain product information on 
MaxLife™ and other Valvoline 
premium products. Helping draw 
attention to the Valvoline booth  
was a 1965 Ford* Mustang GT350.  
Many visitors took the opportunity to 
take a photograph next to the classic 
vehicle emblazoned with the red, 
white and blue Valvoline logo.

Valvoline Poland  
participates in 10th 
annual Inter Cars Fair
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Valvoline Poland 
sponsors six-day  
TransGothica race

For six days in September, the Valvoline brand was seen on race cars 
and banners throughout Poland during the TransGothica cross country 

race. Over 15,000 spectators came out to watch the 1,000 km off-road 
marathon. Additional exposure for the Valvoline brand was generated 
via television coverage on Eurosport Poland, TVN24, TVN TURBO, OTV, 
CSBTV, TVP3 and Activ 4x4.

33 cars participated in the event which took place September 6-11. Many 
European countries were represented with teams from the Netherlands, 
Denmark, Germany, Poland and Belgium.

The driving team of Adrian and Damian Baron were first to 
cross the finish line in just 12:53:29. Hubert and Dominika 
Odejewka came in second at 13:07:43 closely followed by 
Wojciech Tolak and Maciej Szurkowski at 13:10:41.
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Warrington turned the most 
eagerly awaited Challenge 

Cup final for years into the most 
one-sided yet at the new Wembley 
Stadium with a near perfect 
performance. Australian Chris Hicks 
scored the first hat-trick in a Cup 
final since 1999.

The Challenge Cup is one of the 
most historic and prestigious 
competitions for rugby league 
football clubs in Europe. The 
knockout cup competition is 
organized by the Rugby Football 
League and has been held  
annually since 1897.

This year’s final was held on August 

28. As an event sponsor,  
Valvoline received branding on  
the perimeter boards surrounding 
the field. The Valvoline name was 
visible throughout the match to  
a sell-out crowd of 85,217 and  
a peak television audience of 
3,000,000 viewers. 

The Lance Todd trophy for man of 
the match went to Lee Briers. Briers, 
who spent 13 seasons at Warrington 
without winning a trophy (until last 
year’s Cup final), was a masterful 
puppeteer. He set up four of the first 
five tries using a combination of soft 
hands, a deadly right boot and a 
brilliant rugby brain.

Valvoline sponsors 
Challenge Cup final 



Valvoline sponsored profes-
sional golfer Richard Green 

of Australia shot a seven-under-
par on his final round to win the 
Portugal masters. The October 
14-17 event took place in 
Vilamoura at the Oceanico Victoria 
Golf Course. This is Green’s third 
victory on the European Tour 
International schedule.

The Masters is considered 
one of Europe’s leading golf 
tournaments. It was first held in 
2007 and offers a prize fund of  
€ 3,000,000.

When he’s not playing the world’s 
top golf courses, Green can often 
be found at the track. The pro 
golfer is a huge motorsports fan 
and competes in the Australian  
GT Championship.

The 2010 European Tour Schedule

Oct 21-24 
Club de Campo del Mediterráneo,Castellón, Valencia, Spain  

Oct 28-31  
Club de Golf Valderrama, Sotogrande, Spain  

Nov 04-07  
Sheshan International GC, Shanghai, China PR  

Nov 11-14 
The Tanjong & The Serapong, Sentosa, GC, Singapore, Singapore  

Nov 18-21  
Hong Kong GC, Fanling, Hong Kong  

Nov 25-28  
Jumeirah Golf Estates, Dubai, United Arab Emirates  

Valvoline sponsored 
golfer wins Portugal 
Masters
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Cummins SCANBEN recently invited a representative from Valvoline 
to lead a Premium Blue engine oil training session at its dealer  

meeting in Norway.

The two-day Cummins Scandinavia meeting was held September 9-10 
at the new offices of Cummins Norway in As, south of Oslo. A Cummins 
powered Solaris City bus transported participants from Oslo to As.

All the Cummins Norway dealers, three Swedish dealers and the Iceland 
Cummins dealer attended the meeting. The program included Cummins 
warranty training, Cummins filtration training and Premium Blue engine oil 
product training led by Marie-Luise Dietlinger. 

continued on page 22

Valvoline provides 
Premium Blue™ 
engine oil training  
to Cummins dealers 



The Premium Blue training concluded with 
some excellent questions and an informative 
discussion about the advantages of using 
Premium Blue in Cummins engines. Valvoline 
representatives intend to plan further product 
training to support and improve Premium Blue 
sales in this region. 

After a long day of training, everyone enjoyed 
a boat trip to Oslo and an excellent dinner in a 
restaurant at the famous Aker Brygge.

continued from page 21
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Effective November 1, Courtney 
Lepianka has been named 

Passenger Car specialist for ACM in 
EMEA. In her new role, Lepianka will 
be responsible for the development 
of a value proposition for Retail.  
She will also be responsible 
for the strategic product brand 
management of Valvoline “family of 
brands” including chemicals and 
small engine lubes product portfolio 
and pricing positioning.

Lepianka joined Ashland in August 
2006, and most recently served as 
the brand and key accounts analyst 
for ACM in EMEA. Lepianka holds 
a bachelor’s degree in international 
business from College of Charleston 
in Charleston, South Carolina, USA.

Frank Rouwens, director 
of marketing and business 
development for Ashland Consumer 
Markets (ACM) in Europe, the Middle 
East and Africa (EMEA) announced 
changes within the regional ACM 
Marketing team. In their new roles, 
the following individuals will report to 
Rouwens:

• Paul Taylor has been named 
brand manager, Passenger Car, for 
Ashland Consumer Markets (ACM) in 
Europe, the Middle East and Africa 
(EMEA).  Taylor will be responsible 
for developing and driving a 
multi-year marketing strategy 
supported by relevant integrated 
marketing communications plans 
for the regional Passenger Car 
platform. Key responsibilities include 
strategic brand management, as 
well as product positioning, portfolio 

mix, development and pricing. 
Additionally, Taylor will oversee  
the development of distributor 
support programs specifically for  
the Passenger Car market.

Taylor first joined Ashland in April 
2000, and most recently held the 
position of marketing services 
manager for ACM in EMEA. He 
holds a bachelor’s degree in 
business and a post-graduate 
diploma in masters of business 
administration from Liverpool 
University in the UK.

• Alex van Leeuwen has been 
named brand manager, Commercial 
and Industrial (C&I) for ACM 
in EMEA.  In his new role, Van 
Leeuwen will be responsible 
for developing and driving a 
multi-year marketing strategy 
supported by relevant integrated 
marketing communications 
plans for the regional C&I 
platform, which encompasses 
heavy-duty applications such as 
truck and bus fleets, mining and 
construction equipment, marine, 
and power generation.  He also 
will be responsible for strategic 
brand management, as well as 
product positioning, portfolio 
mix, development and pricing. 
Additionally, Van Leeuwen will 
oversee the development of 
distributor support programs 
specifically for the C&I market  
in the region.

Van Leeuwen joined Ashland in 
February 2002, and most recently 
served as marketing manager, 

Marketing roles  
in ACM latest news!

continued from page 24

Courtney Lepianka Paul Taylor Alex van Leeuwen Rogier van Vlijmen



Valvoline Performance Products, for 
ACM in EMEA. He holds a bachelor 
degree in business administration 
and industrial engineering from 
the Hogeschool Rotterdam, and 
a master’s degree in business 
administration from Erasmus 
University’s Rotterdam School of 
Management in the Netherlands.

• Rogier van Vlijmen has moved 
into the role of marketing services 
manager for ACM in EMEA. In this 
capacity, he will be responsible for 
driving the strategic and tactical 
execution of pan-European 
marketing activities, including brand 
awareness and communication 
plans for training programs, 
promotions, interactive tools, 
merchandise and sponsorships.

Van Vlijmen previously worked for 
Renault Nissan Netherlands N.V. 
and has held numerous marketing 
positions of increasing responsibility 
within ACM EMEA. Most recently, 
he served as a marketing manager 
for the Passenger Car platform. 

Van Vlijmen holds both a bachelor’s 
degree and a master’s degree in 
business administration from the 
Nyenrode Business University in 
Breukelen, the Netherlands.

“We are excited to welcome Paul, 
Alex and Rogier to their new roles 
within the Valvoline Marketing 
team,” said Rouwens. “Alex and 
Paul will play a critical role in 
driving our strategic growth plans 
in the region by designing and 
delivering truly distinctive value 
propositions specifically for the C&I 
and Passenger Car markets. Rogier 
and his team will provide us with 
the tactical and strategic support 
required to successfully execute 
our strategies in the local affiliate 
and distributor territories across 
the region. Working together, the 
primary focus of the Marketing 
team is to grow our market share 
and ensure the Valvoline brand will 
continue to carry a premium price 
and premium position within the 
markets we serve.”
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Valvoline International recently 
scored a big win with two major 

original equipment manufacturers 
(OEMs) in China: First Automotive 
Works and Shanghai HuiZhong 
Automotive Manufacturing.

The effort, led by Jim Shao, general 
manager, Valvoline OEM China, and 
the OEM sales and marketing team, 
promotes awareness and creates 

leverage for the Valvoline 
brand through a 
co-branding program. 
In the program, the 
OEM recommends 
Valvoline product(s)  
for use in its vehicles, 
in essence, adding  
its name to the 
Valvoline brand. 

“Valvoline has been 
in China for only 10 
years,” said Shao. 

“Co-branding products is a very 
difficult mission for any brand and 
especially for Valvoline, a newcomer 
to the market. Our marketing team, 
with Lin Bian’s leadership, worked 
very hard to secure both of these 
important OEM opportunities.”

Established in 1953, First 
Automotive Works (FAW) was the 
first car manufacturer in Chinese 
history to produce a national flagship 
vehicle used by Chinese National 
Leaders during every national event 
and ceremony. 

FAW has ordered the full line 
of Valvoline Professional Series 
chemicals for their dealerships 
across the nation. The initial load-in 
of VPS product at First Automotive 
Works was 45,000 units. Valvoline 
beat competitors 3M and Wynn’s to 
win this business.

Valvoline brand  
wins BIG in China

Valvoline China has once again 
been recognized by Shanghai 

General Motors - this time as the 

best supplier of the year for 2010 
during the National After-Market 
Supplier Conference held recently in 
Hangzhou, China. 

This was a second time Valvoline 
was honored for the significant 
growth of its Valvoline Professional 
Series (VPS) chemicals in the 
Shanghai GM dealer network. Last 
year, Valvoline China received an 
award for Outstanding Products. 

“As one of the OEM team 
members, I am proud of this 
achievement,” said Jim Shao. “I 
would like to thank all of the teams 
involved in this endeavor and our 
senior managers’ consistent support 
to the China business.”

Valvoline China is 
supplier of the year
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